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Abstract
The study highlights the factors that encourage the Internet usage behaviour
of 105 Bruneian business managers. The study modifies the existing
Technology Acceptance Model (TAM) to describe the Internet usage
behaviour. Perceived usefulness (PU) was modified with perceived near
term usefulness and perceived long-term usefulness and was hypothesised
with experience with the Internet and facilitating condition at the
organisational level. A Structural Equation Modeling (SEM) technique was
used to statistically validate the new model. The data from business
managers confirmed that only prior experience with the Internet has a
strong impact with the utilisation of the Internet and 49 per cent of the
variance is explained toward utilisation. Based upon the results some
recommendations were made.

Keywords: Business Managers, Internet Usage, Structural Equation Model,
Technology Acceptance Model

JEL Classification: O33

1. Introduction

For the past twenty years, Internet technologies have been spreading in all
segments of society even among the senior citizens, in general, and
managers and senior executives of the private as well as public
organisations, in particular. Until year 1994, the Internet had experienced
a slow but steady growth. The number of hosts on the Internet roughly
tripled from 2.2 millions in January 1994 to 9.5 millions in January 1996
(www.isc.org/ops/ds). According to the CIA World Factbook, the Internet
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connectivity in Africa is growing at a pace faster than any other region
worldwide.1

The subject of Internet usage and the various factors influencing it
has been an important issue for the last ten years. Palvia (1998) has
suggested that studies on the success of global Information Technology
(IT) should seriously consider the inclusion of broad categories of
independent variables such as consideration of the economic,
technological, cultural, political and regulatory environments. Some studies
in the past have focused on the Internet Service Provider (ISP) and on the
issues related to the lack of infrastructure, technological impediments and
other intra and inter-organisational factors (Pliskin & Romm, 1990; Enns
& Huff, 2001).

Anandarajan et al. (2000) studied the Internet usage among students
in northeast US to examine the factors influencing its usage and the
individual perception of the consequences of such use. The results suggest
that personal factors of Web skills and playfulness are associated with
perceived Internet usefulness and the degree of the Internet usage, perceived
usefulness was positively related to increased use and Internet impact.
Similarly, Tan and Teo (1998) in their Singapore-based study examined the
business organisations’ acceptance of the Internet.  In another study, Teo et
al. (1999) examined the Internet users in Singapore and found that both
intrinsic (perceived enjoyment) and extrinsic (perceived usefulness) had
consistently strong effects on all usage dimensions. However, one of the
biggest constraints in these studies is that they severely lack theoretical
and psychometric justifications (Sproull, 1991).

The multi-dimensionality of the IS literature were re-examined by a
series of studies providing a framework for Information Technology
Acceptance (Chau, 1996, 2001; Igbaria et al., 1995; Lee et al., 1995; Teo et al.,
1999). The technology acceptance model (TAM) became one of the most
influential research models in studies as determinants of Information
Systems acceptance. In TAM, perceived usefulness (PU) and perceived ease
of use (PEOU) have become the main supporters of technology usage. In
the western literature, investigating information systems’ usage holds an
important venue for the researches (Venkatesh & Davis, 2000). TAM is
widely acknowledged in the western world as an explanation of the
determinants of IS acceptance and has gained considerable validity and
parsimony.

However, in developing countries, there are comparatively fewer
studies regarding IS usage. In the western world, most of the studies on

1 www.worldfactbook.com
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TAM have investigated the role of the external variables with the
behavioural components to determine behavioural intention or actual use
of the IS systems or use of a particular technology such as e-mail, voice
mail or WWW (Straub et al., 1995, 1997; Hubona & Kennick, 1996; Fenech,
1998; Brown, 2002). Nevertheless, very few studies (Chau, 1996; Straub et
al., 1997; Jiang et al., 2000) attempted to modify TAM and to test the new
model for the suitability of adoption for further generalisation. Furthermore,
none of these studies have covered the business domains especially within
the context of small business organisations in South-East Asia.

In Brunei Darussalam, several studies were conducted focusing on
the use of the Internet in business and further testing TAM with a variety of
antecedent variables (Seyal & Pijpers, 2006; Seyal & Rahman, 2007). In the
first study, Seyal & Pijpers surveyed 123 senior business executives and
tested TAM with the task variety and task uncertainty in the use of the
Internet. The results indicate that task variety contribute towards both belief
components of TAM: perceived usefulness (PU) and perceived ease of use
(PEOU). Finally, PEOU contributes towards determining the attitude that
further predicts Internet usage. Seyal and Rahman (2007) found that the
variables computer self-efficacy and personality (risk-taking) contribute to
perceived usefulness (PU) and in their final model the use of the Internet is
determined by the PU component of the belief.

These research initiatives have opened a venue for the forthcoming
researches to overcome the acute shortage and dearth of studies in the
developing nations of the South East Asia. Further, the double digit growth
in the telecom service market in the Asia-Pacific region in 2005
(www.idc.com.sg) put pressure on the use of internet in Brunei businesses.
Therefore, there is a critical need to undertake more studies in the small
sultanate of Brunei. It has also been noticed that gradually the perceived
ease of use component of TAM is losing its impact and the need to substitute
this variable has become apparent.

This consideration has therefore provided a basic motivation for this
research with the key assumption that governments of developing countries
are facing a similar situation with their e-government programmes. It is
argued that the success of e-Business programme cannot be determined or
gauged without studying the techno-literacy of the senior executives in the
private sector. The results of this study could further be generalised to the
other developing nations of Asia-Pacific with similar cultural and
geographical environments.

Therefore, the present study was undertaken primarily (i) to test the
modified Internet behaviour model specified by Jiang et al. (2000) that
explained 70 per cent of the variance towards utilisation of the Internet; (ii)
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to determine the role of the antecedent variables with the modified TAM
components; and (iii) to further test the parsimony and assess the suitability
of the model for the Bruneian business managers’ use of the Internet.

2. Review of Literature

2.1 Technology Acceptance Model

Researchers have proposed several models based upon the innovation
diffusion theory (Rogers, 1995), the Theory of Reasoned Action (TRA) by
Ajzen and Fishbein (1980), the Theory of Planned Behavior (TPB) (Ajzen,
1991) and the Technology Acceptance Model (TAM) by Davis (1989). Of
these models, TAM has most widely been used as a model to predict
computer usage behavior with generally providing determinants of
technology acceptance that would help explain user behaviour towards
the information technology usage. TAM has also been shown to demonstrate
good predictive validity (Szajna, 1996). However, ignoring external factors
was one of the constraints of TAM. Subsequent research has provided us
with several external variables that influence IT usage behaviour (Pijpers
et al., 2001). Agarwal and Prasad (1997) have further suggested that
independent variables are the only channels for influencing behaviour as
the independent variables in TAM are hypothesised to be an internal
psychological process. TAM asserts that actual usage of a system is
determined by behavioural intentions to use and this in turn is related to
the attitude towards using the system. Davis (1989) further asserted that
influence of external behaviour is mediated through user belief and attitude.
Beliefs are related to an action whereas attitude is purely affective and
relates to positive and negative feelings about performing the behaviour.
The belief segments that determine the attitude are PEOU and PU.

TAM has been widely studied in Information Systems (IS) research as
an explanation for the use of IS across information systems types and
nationalities, and as a result, significant cross-cultural difference has been
found (Gefen & Straub, 1997). Saga and Zmud (1993) identified 20 empirical
studies that aimed at exploring the factors that determine IT acceptance by
using TAM. TAM is acclaimed for its parsimony and predictive power
which makes it easy to apply in different situation (Ndubisi et al., 2005).
However, there is a significant body of research in IS, organisational
behaviour and psychology supporting intention as a predictor of actual
behaviour. To our knowledge, there are more than 100 studies conducted
using TAM across culture and across technology. In fact, all these studies
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have focused primarily on the TAM model in predicting the user intentions
towards IT. Therefore, the TAM model is an adequate and parsimonious
conceptualisation of acceptance behaviour and the salience of usefulness
and ease of use beliefs. Behaviour and beliefs are also the main factors in
the present study. Legris et al. (2003) conducted meta-analysis of TAM
articles which were published in six journals (MIS Quarterly, Decision
Sciences, Management Sciences, Journal of MIS, Information Systems
Research, and Information & Management) from 1980 to 2001 and
concluded that although TAM is a useful model, it has to be integrated into
a broader one that includes variables related to both human and social
change processes and the adoption of the innovation models. King and He
(2006) conducted meta-analysis of 88 published studies and provided
sufficient data to support that TAM is a valid and robust model with wider
applicability and usage.

The literature tends to fall into a number of categories with regard to
a business setting. Most of the past studies focused on the business
managers’ and business owners’ attitudes towards technology in relation
to its adoption and utilisation. Some researchers have studied the small
business owners’ dominating role in IT implementation (Cragg & King,
1993; Doukidis et al., 1994; Julien & Raymond, 1994; Thong & Yap, 1995).
Researchers like Jawahar and Elango (2001) studied the effects of attitudes,
goal setting and self-efficacy on the performance of the end users and found
that these variables contribute significantly to enhance the end-users’ belief
and use of IT.

Within the Malaysian context where the business environment follows
cultural similarities to Brunei, TAM has been tested by Jantan et al. (2001)
by adding various factors that influenced personal computer acceptance
by the small and medium-sized enterprises (SME). Ramayah and Jantan
(2004) studied the Internet usage by students and focused on the role of
demographical and motivational variables in the use of the Internet and
found perceived usefulness (PU) as an important driver of the Internet
usage.  Zain et al. (2005) identified the relationship between IT acceptance
and organisational agility in order to see how the acceptance of technology
contributes to a firm’s ability to be an agile competitor. Perceived usefulness
and perceived ease of use of IT influenced organisational agility indirectly
through the actual use of technology.

It is interesting to note that previous studies on TAM have produced
mixed results starting from perceived usefulness to behavioural intentions
(BI), from perceived usefulness to actual use and to PEOU to actual use of
IT features studies. Whereas, others link PEOU to PU and PU itself is linked
to the attitudes that in turn affect the actual use.
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2.2 Revised TAM

While discussing TAM in explaining user acceptance of new technology,
we should understand that research in this area has resulted in the
development of several theoretical models with roots in information
systems, psychology, and sociology that have routinely explained  40 per
cent of the variance in the individual use of the technology (Venkatesh et
al., 2003).  The last two decades have seen user acceptance models being
proposed, tested, refined, extended and unified and have contributed to
our understanding of user technology acceptance factors and their
relationship. Yet, these models have two fundamental limitations: the low
explanatory power and inconsistent influences of the factors across studies
(Sun & Zhang, 2006). Thompson et al. (1991) modified TAM by revising the
relationship of behaviour-intention by combining the theory of reasoned
action proposed by Ajzen (1988), the competing theory of behaviour by
Triandis (1980) together with the Model of PC Utilisation, long-term
consequences, facilitating conditions, social factors, job-fit and complexity.
Mathieson, (1991) modified TAM with Theory of Planned Behaviour (TPB)
in his cross-sectional study. The variations in intention explained by TAM
and by TPB were 70 per cent and 62 per cent respectively.

Venkatesh and Davis (2000) made significant changes to TAM format
by extending TAM. They included subjective norms adapted from Theory
of Reasoned Action/Theory of Planned Behaviour (TBP) and tested the
new model with longitudinal research design. Despite that, it only explains
40 per cent of system’s use. Moore and Benbasat (1991) further modified
TAM with Rogers’ Theory of Diffusion by adding the variable
“Voluntariness of the Use”. It showed a direct effect on intention to use.
Szajna (1996) revised TAM with the addition of an experience component
to the original TAM and found a significant enhancement in the model.
Venkatesh et al. (2003) developed a unified model called the Unified Theory
of Acceptance and Use of Technology (UTAUT) based upon the eight
previous models. They tested it using the original data and found it to
outperform the eight individual models with 69 per cent of the total variance
explained. It thus provided a useful tool to assess the likelihood of success
for new technology.

Adams et al. (1992) called for more examination of moderating factors
to be included in TAM. Agarwal and Prasad (1997) explicitly criticised the
absence of the moderating influence on TAM and called for more research
to investigate moderating effects. Chau (1996) expanded TAM’s perceived
usefulness into two closely related but different concepts: near-term and
long-term usefulness and further decomposed perceived near-term
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usefulness and perceived long-term usefulness. Chau further hypothesised
that behavioural intention to use a particular technology is dependent on
the above two variables as well as perceived ease of use. The results
indicated that perceived near-term usefulness had the most significant
relation with the behavioural intention to use the Internet followed by a
significant perceived long-term usefulness variable. However, the perceived
ease of use remained insignificant. Chau argued that as the Internet has
diffused due to its usefulness and user friendliness, ‘ease of use’ is no
longer an issue in the case of the Internet.

Jiang et al. (2000) modified the Chau’s model and added two variables:
experience with the Internet and facilitating conditions adapted from
Thompson et al. (1991) model of PC Utilisation. The results showed that
prior experience and facilitating conditions are significantly related to the
utilisation of a personal computer. Thus, they added these two variables
and developed a conceptual model (Figure 1) in the extension to TAM and
of Chau’s TAM model. They are of the view that specific behaviour may not
occur in the absence of facilitating conditions and this makes the behaviour
difficult. Experienced Internet users on the other hand, would likely to
reduce the cognitive dissonance and become used to the Internet. The results
indicated that utilisation of the Internet is positively related to perceived
near-term usefulness, perceived long-term usefulness, prior experience,
and facilitating conditions. The results further indicated that 70 per cent of
the variance in the utilisation of the Internet is explained by explanatory
variables showing a significant relationship to the dependent variables.
The high variance explained by the model toward utilisation remains the
main motivation to test the model within the context of Brunei’s business
environment.

3. Development of the Model

Based on the above assertions, and for the reason that both Chau (1996)
and Jiang et al. (2000) tested the model, given in Figure 1, in the South-
Asian context, the writers will use the same model for this study. In the
study undertaken by Jiang et al. (2000), 335 responses were received from
Hong Kong, USA and France. This has further increased the external validity
of the study. The main reason for using the modified TAM to test the Internet
users’ behaviour is that previous studies employed both perceived
usefulness and perceived ease of use in technology acceptance context.
Chau (1996) in his work has argued that the Internet, though a new
technology, has been in use for the last decade. It has diffused rapidly due
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to its user-friendly features, so ‘ease of use’ component is no more an issue.
Therefore, Chau (1996) argued on the perceived usefulness component of
TAM and further expanded into the constructs: near-term usefulness and
long-term usefulness.

4. Methodology

4.1 The Sample

For this study, questionnaires were sent to the managers of 150 small and
medium-sized enterprises (SMEs) selected randomly from the catalogue of
participating SMEs in a computer trade show called BITEX 2006, which
was held in the capital, Bander Seri Begawan in March 2006. As the unit of
analysis in this study is the functional first level of the managers the
questionnaires were sent to them with the advice that they should be
exclusively filled-in by the managers. We received 110 completed
questionnaires; however, five were excluded because they were not
completed by the respective managers. Therefore, 105 questionnaires were

Figure 1: Research Model Showing the Internet Usage Adaption

Source:  Jiang et al. (2000)
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retained for the purpose of the research with the response rate of 70 per
cent. The response rate is satisfactory for the logical deduction of the
analysis. Table 1 represents the demographic profile of the respondents
and Table 2 reflects the descriptive statistics.

Table 1: Demographic Data

Variables Descriptions Percentage (%)

Gender Female 57
Male 43

Age 20-25 20
26-35 55
36-45 17
Above 46 8

Educational First degree 45
Qualifications Business Diploma 25

Others 20
No answer 10

Internet Access Yes 77
No 23

Table 2: Descriptive Statistics of Various Items Used toward Utilisation
of the Internet

Variable Mean Std. Dev Median

Experience with the Internet (B) 3.42 0.925 3.50

Near-term consequences (C) 3.65 0.739 3.75

Long-term consequences (D) 3.34 0.631 3.33

Facilitating conditions (E) 3.02 0.827 3.00

Utilisation of the Internet (F) 3.33 0.887 3.40
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4.2 Instrument

The instrument of this study consists of five different constructs: prior
experience with the Internet, near-term consequences, long-term
consequences, facilitating conditions and the utilisation of the Internet
were adapted after Thompson et al. (1991) and Jiang et al. (2000). The
questionnaire was reworded substituting PC with the Internet. These
measurements have been acknowledged by Chau (1996). All the variables
except for the demographic were measured on 5-point Likert type scale
from 1 to 5, with 1 being ‘strongly disagree’ to 5 being ‘strongly agree’.
Table 2 summarises the basic descriptive statistics of these constructs.

5. Results

5.1 Analysis of the Measurement Model

Theoretically, in a measurement model, an investigation into the structure
between items and constructs is carried out. Normally, a multi-trait, multi-
dimensional approach is adopted. We further tested the measurement
model to find out the reliability and validity of the instrument. Properties
of the measurement model are described in Table 3.

In order to establish face validity, an initial version of the instrument
was pre-tested using several executives selected randomly from two
teaching institutions located in close proximity to the authors’ workplace.
The participants were asked to comment on the format and appropriateness
of the questions, and to suggest any items that they believed should be
included in the instrument. In view of their suggestions, several amendments
were incorporated into the instrument which greatly improved the clarity
of it.

The derived instrument was then tested for both convergent and
discriminant validity as both are considered subtypes of construct validity.
If the research demonstrates the evidence for both convergent and
discriminant validity then by definition it has evidence for construct
validity.

There are several approaches to apply discriminant validity. This
term refers to the extent to which a concept differs from others (Campell &
Fiske, 1959). One way of determining this for a construct is to see if its
correlation with other constructs is less than its Cronbach’s Alpha
coefficient (Gaski & Nevin, 1985). Discriminant validity of the instrument
is demonstrated when different scales are used to measure different
constructs and the correlation among these different scales is not very
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strong. The results of discriminant validity is represented in Table 4,
Cronbach’s Alpha was calculated for each of the multiple-item constructs.
Cronbach’s Alpha is a model of internal consistency, based on the average
inter-item correlation. Although there is no definite value for evaluating
the reliability of a measure, Hair et al. (1998) suggest that reliability
coefficients of 0.70 and higher are adequate. As shown in Table 4, scale
reliabilities ranged from 0.77 to 0.87 and were found satisfactory except
the borderline case for the near-term consequences which depict the value
of 0.68. Although this is marginally below the threshold value of 0.70, this
should not cause undue concern. These values were expected as nearly all
constructs were taken from well-established instruments with high
reliability scores from previous studies. Bajaj and Nidumolu (1998) used
the same technique in one of their attitudinal-based studies.

The research model was evaluated using SPSS structural modelling
programme AMOS. Using the sample covariance matrix, the overall fit
statistics and the explanatory power of the model were taken by considering
R2. In addition, careful analysis was done to get the significance of the
various paths as per model specification. The overall goodness-of-fit was
examined by using the seven common measures of fit provided in Table 5
which reflects the observed values and recommended values. Although
our observed model is close to the recommended value; it does not reflect
an ideal situation.

However, it still offers sufficient parsimony (Hair et al., 1998). The
explanatory power of the research model was evaluated by the proportion
of the variance explained. The analysis suggested that the model was able
to explain 49 per cent of the variance (R2) in business managers’ intentions
to use the Internet. Although our work does not represent an ideal situation
as the original research conducted by Jiang et al. (2000) had better parsimony;
Chau and Hu (2002) study on examining TAM for telemedicine explained
43 per cent of the total variance in physicians’ intentions to use telemedicine.

5.2 Path Analysis

Path analysis is an important statistical tool to gain a deeper understanding
of the relationship among variables. It is a method for studying the direct
and indirect effects of independent variables hypothesised as causes and
of dependent variables treated as effects. Path analysis and related
techniques are also caused by “causal modeling” (Pedhazur, 1982). A path
coefficient indicates the direct effect of a variable assumed to be a cause on
another variable assumed to be an effect. The strength of each individual
path was assessed in terms of the standardised path coefficient, ranging
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Table 4: Pearson Correlations and AVE Table for Discriminant Validity

No of Scale
items (before Alpha  B C D E

trimming)

Experience with the Internet (B) 2 .84 0.75 .330** .384** .317*

Near-term consequences (C) 5 .68 .330** 0.85 .458** .228

Long-term consequences (D) 5 .91 .384** .458** 0.80 .272*

Facilitating conditions (E) 6 .77 .317* .228 .272* 0.82

Utilization of the Internet (F) 5 .87 .702** .376** .387** .362** 0.75

Notes: **Correlation is significant at the 0.01 level (2-tailed).
*Correlation is significant at the 0.05 level (2-tailed).
Diagonal represents average variance extracted in bold.

from -1 to +1. Results of the multivariate test of this theoretical model are
presented in Table 6. It is evident from Table 6 that the construct ‘experience
with the Internet’ has significant path coefficient with both near-term and
long-term consequences and strong and significant path coefficient to the
utilisation of the Internet and also 49 per cent of the variance is explained
by the users in the utilisation of the Internet. Whereas, Jiang et al. (2000)
concluded for the utilisation of the Internet, the two external variables
‘experience with the Internet’ and ‘the facilitating conditions’ are significant
at 5 per cent significance level whilst long-term consequences are

Table 5: Comparison of Goodness-of-Fit Measures

Goodness-of-fit measure Recommended Observed Jiang et al.’s
       value*    Model Study

Chi-square/degree of freedom < 3.0 1.68 2.30

Goodness-of-fit index (GFI) > .90 .95 .86

Adjusted goodness-of-fit-index (AGFI) > .80 .80 .84

Normed fit index (NFI) > .90 .83 .89

Non-normed fit index (NNFI) > .90 .91 .92

Comparative fit index (CFI) > .90 .85 .93

Root Mean square approx (RMSEA) < 0.08 .01 0.11

R2 .49 .70

Note: *Recommended values are adapted after Hair et al. (1998)
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significantly influenced by experience with the Internet at 5 per cent
significance level.

Near-term consequences have insignificant and inverse relationship
with the ‘utilisation of the Internet’ as indicated by the negative sign in
Table 6. This further indicates that users do not consider this variable very
much related to their job and performance.

Table 6: Result of Path Analysis

Independent variables

Dependent variables

Near-term Long-term Utilisation of
consequences consequences the Internet

Experience with Internet .282* .254* .682*

Near-term consequences -.031

Long-term consequences .170

Facilitating conditions .070 .092 .075

R2 .18 .24 .49

6. Conclusion and Implications

This study has fulfilled its primary objective to identify key factors and
relationships that are likely to influence the utilisation of the Internet by
Brunei’s businesses. Several general and important inferences can be
drawn. In the first instance, the core TAM has been substantiated in this
study with external variables partially supporting the belief components.
For this study, TAM assumes that the influence of external variables
‘experience with the Internet’ contributes to ‘perceived usefulness’ (PU).
The PU component was further broken into two subscales: ‘perceived long-
term consequences’ and ‘perceived near-term consequences’. This further
contributes to the utilisation of the Internet.

Results obtained from this study indicate that utilisation of the Internet
by Brunei’s businesses is positively related to only prior experience with
the Internet and this explains 49 per cent of the total variance in the
utilisation of the Internet. Our results support Szajna (1996) that said the
role of experience is the main determinant to understand the belief-intention-
acceptance and usage relationship. Our findings partially support
Thompson et al. (1991, 1994) who showed that both prior experience and
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facilitating conditions contribute toward personal computing usage. Our
results also partially support Jiang et al. (2000) that showed that utilisation
of the Internet is further related to perceived near-term consequences, long-
term consequences, facilitating conditions and experience with the Internet.
However, all these four variables explain the 70 per cent of the total variance
in the utilisation of the Internet.

The findings of this study shed some light on the behaviour pattern
of Brunei’s business managers in the utilisation of the Internet. In a previous
study of senior business executives of Brunei’s small and medium-sized
enterprises, TAM assumed that the influence of external variables on the
use of the Internet is channelled through the PU belief segment that can
predict the behavioural intentions to use the technology and that PEOU
was strongly linked to the PU (Seyal & Rahman, 2007). The noticeable
difference in the present study and of previous one (Seyal & Rahman,
2007) is that although both studies focus on the Internet usage behaviour
pattern of the business executives, the present study examines a different
set of external variables compared to the first one which used a different set
of external variables along with the TAM component of PEOU and PU.
Nevertheless, this study reveals that the significance of prior experience is
an important driving factor in the utilisation of the Internet and it also
explains more variance (49 per cent) compared to the first study conducted
by Seyal and Rahman (2007), which explains only 42 per cent of the total
variance towards the use of the Internet. So, the inclusion of new variables
has significantly improved the parsimony of the present study. We can,
thus, conclude that executives who are more exposed to the Internet are
more likely to surf the Internet. It is, therefore, suggested that potential
Internet adopters are encouraged not only to use the Internet for themselves,
but also to extend it to competitive advantage. The relevant authorities
such as the Brunei Information Technology (BIT) Council and small and
medium business development authorities should look into the matter
proactively so that the Internet business can be further geared up as the
Bruneian customers still have a long way to go before the Internet business
can fully be adopted.

In summary, this research has corroborated the core TAM model as a
foundation for understanding business executives’ Internet usage
behaviour. The findings reinforce the notion that to facilitate the Internet
users to search for information and to enhance the business use, marketers
and the government should jointly undertake the task of issuing guidelines
and instruction for the users’ reference. This research also provides a quick
reference for policy makers on the current status of the Internet utilisation
of the major business segments. We hope to get some interesting findings if
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the research is extended to other segments of the business Internet users.
This study makes a contribution to the current body of knowledge on the
usage of the Internet by business executives and it adds on to the available
research on TAM.

We recommend that better understanding of various factors may
further increase effective utilisation of the Internet technology, and facilitate
the design of programmes at the organisational level that address these
issues on the implementation of this new IT tool in the world of business.
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